SOUNTHALY ET AL. 2019. SOUPHANOUVONG JOURNAL: Multi-disciplinary Research of
Souphanouvong University: ISSN 2521-0653. Vol. 5,ISSUE 2:Page40-57.

DIDSIWINSENINUSIMSTNSEN [AZUIYTT, EWAIIS LAFENER121081, DIRDSIMWTNI 1)

<] 5, [ﬁﬂﬁ 2, 1asiin-aivor 2019, (annsyyy ISSN 2521-0653

nowRivarnonnowul 1l car Angzuznuiungsiinnginiotusnn
Tuuzasumaojwzuly, JUYU 210'
(RI2IPU UNLA®, STawsy JuIrnusy war SU 895U
FUSNIUITING, LETIONELIFUIYDI, VEOSUNRIIUSLT], FUY 2719.

dndiomd

i)nguaéﬂﬁﬁﬁgnug§Jjr;wé’sﬁsjmUcéﬂ?ﬁ)ccﬁjﬁjoﬁUam.uzD‘Zﬁlesjﬁnzhsjmjoﬁwmwzam
ez Sonzuzloudziiurndsduniugsyinfegngo. no1ucnni1gRzndgRziunoudla way
ANZULNMIVAUNINSINTO ﬁmﬂuéﬂﬁuﬂﬂjﬁj‘lumuﬁcmz (z Ujuniu. YNy &9cdunaudn
gnE3UnzzﬁU'e]mUzﬁunﬂuﬁﬁnmejmjotﬁéutnaﬁj, ;“1n:awzmucﬁumﬂjf’ncﬁuéumtww (z Ldy
nowdlatoudiotw. 2uutiyesiunduustnuntoofisdiuniuoey cﬁe’ﬂugjamuﬁjmhaej
U007 (CNAINSINFD) 1WAV, Sqnariargoutdi Do laluduaowsady

LMDIANFLUENIVALNIY (e Azdunarud(ageyinngjngosafiv. ﬁjaséoucéﬂ‘lumuﬁﬂﬁncmu

gmznzgjmtﬁe%omwﬂmuﬁnmmcm:)jzhejmja‘luezmﬁo, 0z tw"’9§ljc§umuz‘1’mm3mmumejmjo
cuududy LUKLWILEIUCRDINADJWLUY.

niwduadiid 2 ULRINIAN § 1) |:ﬁlienonaeuaowéﬂiju?uﬁmﬁnmuzuza‘meumn,
AINFzUrMUBuN2eITNNS NN (R ttz'JjUztwneeji”mzhejzhjomuccm.i]jzhsjzhjazﬁc’ﬂ11080
Uowu, 2) EﬁSﬂOﬂﬁSUéﬂ&]xﬁUﬂaﬂuﬁJ?’%?Sjﬁﬂiﬁszﬁjagl’lﬁuﬁﬂa"lUEEmﬂﬁﬂjﬁUEE&mtﬁﬂjUtEUJO?Sj
grnuiinesnhgo. nudivdyutudivcuugeun iy 1oy 201 Feiiu Wnuduand@eutugs o
Ayl 2017 IINVILINLNE ﬁjﬁ FLMUILTUIFUNADIWE U], LMAJNDJNFOAIWINNE UL, KL
CnaghehgotnureIn. nwdngidh Eitss fluazurEtunudmitusamey. gLR8Hn
gouuuiEigfiony, 89313 (Chi-Square, t-test and one-way ANOVA) tafinint8Eatuniudy
(JUnDIWHTURLNIIINTLUZNIUAVNIINSINTO (AT TRVl Tageslinnengoniv.

Bunwdngadud Daowwenntng WimAngzuzdzgnsy «ay QIUINgLuznIuGuN1gne)
nJjoazmdry 3 nuinnegngo Yrnsuhoy Inngjnjolicon, Inneggnjodanzurii uay
Jrnd0g90, 1z ﬁnmsjmjazﬁﬁnmejmjozﬁj:‘joznwxzﬁﬂ (T MULgn. Azfunorwd Tagzcng
(U i’lmhSjmjoﬁcanﬁﬂowzl'J‘Z’q]gijmmsﬂUﬁmmommuasﬁmmsu sojUtlY QIWKNINSg
3o, Inngynjodamzuzii wly Jaowdlagilugniiueeniudzcdy, Inngjnjolicon way
Sonzuz Jazfuaoiwdtanae Tuartunaundiinngingofisgenulutwacnangingo, Gy
AINESL, E’nuaawUsm‘tw?uglzmuf’nmznmzuz.
19980 1 Angzuzmuiung, a0l (a, Inthegngogifiv, NMUNegNgo, UsasumaowLu,

UU.Q1D

Y mudngmnaiato:

(RI219V U, Stawey FuIrnUsU Az §U 595U .(2019). 8WHTLUALND1IOILD T €Ay INLUL
nuivn12eIinng oMUz TUUEAS UMWY, VY 10, DIRDEIIWINSENINLSINIINSE 1l
swwd, a5, @ 2, ot 40-57.

2 UI919U FUNZE, WINSSIWTNIWNIVNSINIO, OSUAINNEZIN LS INVNSINIO, LUSMSNSEILAGUIYS),
Srwo: seng_sounthaly@hotmail.com



SOUNTHALY ET AL. 2019. SOUPHANOUVONG JOURNAL: Multi-disciplinary Research of
Souphanouvong University: ISSN 2521-0653. Vol. 5,ISSUE 2 :Page40-57.

The Relationship Between Satisfaction and Travel Characteristics of

International Tourists in Luang Prabang, Laos
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ABSTRACT
This research aims to gain a better understanding of satisfaction of nature and

culture-based tourist by examining their experiences. The difference between their
satisfaction level and travel characteristics are needed more clarification analysis and
compare. These also explore the direct impacts of the perceived experiences and individual
characteristics and overall satisfaction. Such information can be very useful for planners to
improve the attractiveness of the destination for the longer term. It should contribute to
understand the relationships between international tourists’ characteristics, and their level
of satisfaction. This can also help policymaking in formulating future strategies for tourist
destination management, contributing to sustainable development, especially in Luang
Prabang Province.

This research has two objectives: 1) to examine the relationship between socio-
demographic aspects, travel characteristics of international tourists and the categories of
tourist defined based on the most popular destinations; 2) to examine whether there are
differences in international tourist satisfaction levels based on different aspects of Luang
Prabang tourism. The survey was conducted from April to September 2017 at three
selected main points, LuangPrabang International airport; traditional-cultural tourist
places; and natural tourist places. A total of 2,011 surveys were completed. This study
employed descriptive statistics to analyze the demographic data. Chi-Square, t-test and
one-way ANOVA were used to reveal the relationship among socio-demographic aspects
of international tourists, and to examine international tourist satisfaction.

The result of the study shows that there is a difference in socio-demographic
aspects and travel characteristics among the three types of tourists, namely the eco-tour
tourists, cultural/historic tourists, and the tourists who like to visit eco-tour and cultural
sites. Furthermore, the analysis of the satisfaction level of tourists shows that the eco-
tourists are highly satisfied with accommodation standard, followed by tourism attraction.
The cultural tourists show high satisfaction overall in most of the aspects measured. the
eco-tour cultural visitors have higher satisfaction level in tourism attraction,
accommaodation, public safety and security, than other tourist types.

Keywords:  Travel characteristics, Satisfaction, international tourists, Tourism, Luang
Prabang, Lao PDR, Laos
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1. INTRODUCTION

Tourism has boasted virtually
uninterrupted growth over time, and
Tourism is one of the largest world
industries and provides a considerable
range of potential benefits, including the
development of intercultural interaction,
the  stimulation of peace and
understanding, personal benefit to tourist,
and economic growth and prosperity for
tourism destinations (UNWTO, 2016).
According to the United Nations World
Tourism Organization (2016), the number
of international tourist arrivals have
increased from 25 million in 1950 to 674
million in 2000 and reaching a record of
1,186 million arrivals worldwide in 2015,
when the billion mark was exceeded for
the first time ever. Although, the average
annual growth in was 3.9 % in the
worldwide while was 7.9% average a year
in South-East Asia from 2005-2015. This
steady and fast growth of international
tourism in the region has resulted in strong
competition among the destinations to
attract international tourists (Ragavan,
Subramonian, & Sharif, 2014).

The tourism development is
growing rapidly in global especially in
developing country like Laos. Therefore,
tourism is a mentionable second income
industry of Laos. Laos is located in
Southeast Asia, and nowadays it is called
“The Lao People’s Democratic Republic:
Lao PDR)”. Due to the large wealth of
natural and cultural heritage resources,
there has been a sudden growth in
international tourist arrivals to Laos
(UNCTAD, 2014). As the tourism and
Ecotourism’s  current play role in
expanding economic  opportunity in
developing countries (Ashley, De Brine,
Lehr, & Wilde, 2007; s.-i. KIM, Kang, &
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Sukmajaya, 2013; Rajaguru, 2016). It is
one of the most important and significant
economic sectors in Laos. From the driven
by trends in global tourism, the number of
tourists visiting Laos each year has
virtually increased four-time in the past
ten years. The Tourism development
department of Laos estimates that the
number of tourists visiting reached 4
million in 2015 from 1,1 million in 2005,
with an average growth rate of 13.90%,
the revenue earned has been increasing up
to 725 million (USD) in 2015. As the
result of its strategic location in South-
East Asia, Lao PDR is considered to be an
“add-on destination” (Tourism
Development Department, 2016).

To encourage the strategy, the Lao
PDR had started planning for developing
and promoting various tourism
destinations in the country from 2006-
2020 (LNTA, 2005). It has to focus on
sustainable and participatory manner
developing in term of culture, natural and
historical tourism that can strongly
generate income for local people and
contribute to socio-economic development
and poverty reduction. Luang Prabang is
one of the target city of tourism
development based on the Lao national
development planned cause of the town is
a very famous country for its cultural and
natural diversity, and well known because
of its attractions. Different places of the
country are full of cultural, natural, and
historical heritage places, which are the
major attractions and the assets of the
nation ® . The city’s popularity further
increased when it was named by
Wanderlust Magazine as the Top City for

® Tourism Marketing Department, “Tourism in
Laos”. http://www.tourismlaos.org. (accessed
January 5, 2018).
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tourism in 2006, 2007, 2008, 2010, 2011,
2012, and 2015 respectively 7. While
culture-based  tourism is  primarily
dominant in these areas, attempts have
been made to diversify the already known
main product offerings by developing
cultural and heritage, adventure, and
natural tourism. They add value to tourist
experiences and help to create new tourist
markets (Kastenholz, Davis, & Paul,
1999).

Not only the number of visits to
Luang Prabang is growing up rapidly. But,
the number of tourism-related businesses
is expanding provide the services for
tourists as well. As can see that, between
1997 and 2016, the tour agents, hotels,
guesthouses, resorts, restaurants and
entertainment establishments in Luang
Prabang grew from 58 to 591 units. In
1995, only 16,230 international tourists
visited Luang Prabang but reached
643,319 in 2016 (Tourism Development
Department, 2017). Although, Tourist
destinations often rely on tourism as their
principal source of economic development
(Iniesta-Bonillo, Sanchez-Fernandez, &
Jiménez-Castillo, 2016). However, a
development that is not properly planned
can have destructive effects on cultural
sites, natural resources and local
communities (LNTA, 2005). Therefore,
sustainability is a crucial factor in the
growth and competitiveness of a tourist
destination (Mazanec, Wober, & Zins,
2007). Furthermore, tourists' satisfaction is
perceived as an assessment tool to
evaluate travel experiences and has an
important impact on destination decision
making, products, and service

" Wanderlust Travel Magazine. “Best city”.
http://www.wanderlust.co.uk. (accessed 5 January
5, 2018).
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consumption, and repeat visit intentions
(Lu, Chi, & Liu, 2015). Hence, the
achievement of best tourists' satisfaction is
essential for the success and survival of
any destination.

From the studies in recent years
has indicated that tourists’ satisfaction has
been considered as a tool for increasing
destination competitiveness (Mohammad
Mehedy Hassan & Shahnewaz, 2014;
Sirisack, Xayavong, & Vongsanga, 2014;

Thaothampitak &  Weerakit, 2012;
Thongmala Phosikham, Anoulom
Vilayphone, & Phimavong, 2015;

Xayavong, 2013). As Mazanec et al.
(2007) have identified that in tourism,
high resulting satisfaction lead to positive
word-of-mouth, referrals, and revisits,
which ultimately affect the financial
performance of suppliers associated with
the tourism industry. Most tourism product
providers, as well as destination
management organizations, carried on
regular  visitor satisfaction  surveys.
Moreover, several researches work in the
field of tourism have recently focused on
the study of overall satisfaction in
particular tourist destinations (A. K. Kim
& Brown, 2012; Ragavan et al., 2014).
The research of satisfac-tion on the basis
of quality and its individual factors is
important for destination managers as it
helps them improve the core product and
the promotion of the region within the
target groups (Yoon & Uysal, 2005).
During the recent years, while the
tourism in Luang Prabang has been under
developing and promoting for the specific
tourism site such the unique cultural
activities, historical places and the natural
sites for attracting tourists come to the best
destination. On the other hand, the
numerous of tourist-related business has
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been rapidly growing up as well. In
contrast, firstly while the extending in
tourism sectors, there is some gap in
regulation of tourism development.
Second, the number of visitors is
increasing in each year. Thus, in 2016,
Tourism Development Department (2017)
of Laos showed the statistics the number
of tourist arrivals decreased about 10%
(dropped from 4,684,429 to 4,239,047).
Consequently, the study in satisfaction of
visitor to the quality of services in
component tourism in Luang Prabang is
very important for sustainable tourism
development  (Drakuli¢ Kovacevic,
Kovacevi¢, Stankov, Dragi¢evié, &
Mileti¢, 2017). According to Mazanec et
al. (2007), they found out that while
destination compete-tiveness is usually
interpreted as the destination’s ability to
provide the visitors with a satisfying,
unforgettable experience and consequently
increase the number of visitors and the
destination’s revenue, the concept remains
on a definitional level. Therefore, a
comparative analysis of the kind of
tourist’s category is required to better
understand (Senesathith & Ki, 2016) the
importance of an understanding of
different travel characteristic and tourists’
satisfaction.

This study aims to gain a better
understanding of satisfaction in nature and
culture-based tourism by examining
experien-ces reported by visitors. The
difference bet-ween their satisfaction level
and travel characteristics are needed more
clarification analysis and compare. these
also explore the direct impacts of the
perceived experiences and individual
characteristics and overall satisfaction.
Such information can be very useful for
planners to improve the attractiveness of
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the destination for the longer term. The
results of this study will benefit local
government and tourism-related
authorities, tourism-related business units
and local communities. It should assist in
understanding the relationships between
international tourists’ characteristics, and
their level of satisfaction. This can also
help policymaking in formulating future
strategies  for  tourist  destination
management in the way of sustainable
development, especially in Luang Prabang
Province, and help increasing regional
market players.

The objectives of this study are as follows:

1) to examine the relationship
between socio-demographic aspect, travel
characterris-tics of international tourists
and the categories of tourist based on the
most popular destinations.

2) to examine whether there are
differences in  international  tourist
satisfaction levels based on different
aspects of Luang Prabang tourism.
Hypothesis of study

According to Victor Teplyakov
(2013), a hypothesis is an explanation of
the phenomenon or as a possible answer to
the research question. In this study
following hypothesis below:

Hypothesis 1: the relationship in
socio-demographic aspects with different
types of international tourists traveling in
Luang Prabang is no difference.

Hypothesis 2: the relationship in
travel characteristics with different types
of international tourists traveling in Luang
Prabang is no difference.

Hypothesis 3: the satisfaction level
of international tourists from different
aspects of Luang Prabang tourism are not
differences
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2. METHODOLOGY

This study follows the quantitative
research approach to describe the socio-
demographic aspects, travel
characteristics, and  satisfaction  of
international tourist during travel in Luang
Prabang. this is explaining the research
approach including the study area,
questionnaires design, data collecting, and
data analyzing as follow: Study area:
Luang Prabang city was selected, this city
is located 420 kilometers north of
Vientiane, the capital city of Laos. There
are 12 districts, the town of Luang
Prabang is the capital city of this province.
This study wuses a self-administered
questionnaire survey with closed-end
questions. The questionnaires are designed
to cover three sections: First, personal
information of respondents (6 items) such
as gender, age, occupation, education,
monthly income and the region of
residence. The second part is designed to
collect respondents’ travel characteristics
(10 items): the purpose of visit, type of
accommodation, the party size, frequency
of visit, main activities. The first and
second parts are following the
methodology setup used by Lao National
Tourism Administration (Tourism
Development Department, 2016). Finally,
the satisfaction level is measured through
items that belong to different categories
(29 items) such as tourism attraction,
accommodation, facilities and services
based on tourism in Luang Prabang. The
items were adopted from Konstantinos,
George, and Athanasios (2008). A pilot
survey of a sample size of 20 was
conducted at  the LuangPrabang
international airport to ensure the
reliability and user-friendliness of the
designed questionnaires in March 2017.
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All  tourists  responding to  the
questionnaires commented on its clarity,
readability, and ease of understanding. As
a result, no amendment in terms of
rewording of items was made. There were
643,319 visitors in the year 2016. Based
on the visitor arrival statistics provided by
the tourism office, a sample size was
calculated to match the size of each
nationality. ~ The questionnaires were
translated into 5 languages: English,
French, Thai, Chinese, and Korean. A
Linkert scale was applied as an analysis
tool to interpret data from the
questionnaires. The respondents were
asked to rate the items on a five-point
Likert scale, ranging from 1 (lowest
satisfaction) to 5 (highest satisfaction).
Base on Sirisack et al. (2014) class width
was calculated by dividing the range
(maximum level minus minimum level) by
the number of classes.

Data collecting: The selected target
population were international tourists, who
are at least 18 years’ old and who traveled
to Luang Prabang city. The respondents
must have stayed in Luang Prabang for at
least one night to be considered. The
selection of the respondents is based on
probability sampling. A  systematic
random sampling method was employed
to ensure the representativeness of the
study.

The survey was conducted from
April to September 2017 at previously
selected main points: (1) Departure area of
Luang Prabang International airport, (2)
traditional-cultural tourist places including
Luang Prabang National Museum (Royal
Palace Museum), Mount Phousy, and 3
temples (Wat Xieng Thong, WatMai
souvannapoumaram, and Wat
visounnarat), (3) natural tourist places
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including Kuang Xi waterfall and Tad Sea
waterfall, where every visitor was
requested to participate in the survey. The
surveyor group was made up of professors
and an undergraduate student from
Souphanouvong University. Prior to the
surveying an orientation was provided to
understand the contents and the methods.
Over the six-month period sampling was
carried out with frequency of 3 days a
week. A total of 2,011 surveys were
completed.

Data analysis: This study applied a
quantitative approach. Descriptive
statistics were wused to analyze the
demographic data. Inferential statistical
analysis, especially Chi-Square, t-test and
one-way ANOVA were used to examine
the relationship in socio-demographic
aspects and travel characteristics of
international tourists, and to examine
whether there are differences in
international tourist satisfaction levels
based on different aspects of Luang
Prabang tourism. Statistical Package for
the Social Sciences (SPSS) version 23
window was used for the analysis.

3. RESULTS

This part is divided into three
parts. The first part is going to present the
category of tourists who have visited
destination according to the main activities
they did in the tourist sites. Second to
examine the relationship between socio-
demographic, travel characteristics of
international tourists and the categories of
tourist based on the tourism destination.
Lastly, to examine whether there are
differences between international tourist’
satisfaction level from different aspects of
a tourism destination.

All these findings are based on
data collected from 2,011 surveys in
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LuangPrabang. The results of this study
were analyzed by using Statistical Package
for the Social Sciences (SPSS) version 23
windows.

3.1  Tourists Categories

Segmentation of visitors has often
been based on their geographic origin
since the country of origin has been
universally employed as a basis for
collecting and interpreting tourism data.
This study has classified the category of
tourists  according to the  major
destinations in Luang Prabang. There were
3 group of tourists:

Group (1) Eco-tour tourists were
tourists who have visited and participated
in activities one or more of the
destinations such as visited nature sites,
visited the animal conservation area, and
adventure tour as trekking, zip line,
cycling at the sites.

Group (2) Cultural tourists were
tourists who have visited one or more
historical and cultural sites such as
Buddhist temples and monasteries, Royal
Palace Museum, Mount Phou Si. etc.,
and/or participated in traditional activities
as morning almsgiving, cooking Lao food,
visited night market.

Group (3) Eco-tour and cultural
tourists were a tourist who has visited both
ecotourism and cultural sites as presented
in table below:

Table 1 Categories of Tourists.

Tourists Percent
Group . Frequency
categories age (%)
QD Eco-tour tourists 249 12.4
2 Cultural tourist 618 30.7
3 Eco-tour and
©) . 1,144 56.9
cultural tourists
Total 2,011 100.0
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Table 1 shows the total number

and percentage of respondents who have
visited and joined the activities in the
major tourist destinations. The survey
found that 56.9% were eco-tour and
cultural tourists, followed by cultural
tourists were 30.7%, and the eco-tour
tourists made up 12.4%.
3.2 The relationship between socio-
demo-graphic aspects and travel
characteristics, and the categories of
tourists

For better understanding and more
clear presentation of the data the analysis
was divided into two sections as follows:

3.2.1 Relationship  between  socio-
demographic aspects and tourists’
categories

To analyzed the relationship, the
chi-square analysis was conducted to
check the significance level of relationship
between Socio-demographic aspects and
the categories of tourist. Included the
frequency and percentage of international
tourists including gender, age, occupation,
education level, monthly income, and the
continents of tourists came from.

47



SOUNTHALY ET AL. 2019. SOUPHANOUVONG JOURNAL: Multi-disciplinary Research of
Souphanouvong University: ISSN 2521-0653. Vol. 5,ISSUE 2 :Page40-57.

Table 2 Relationship between Socio-demographic aspects and the categories of tourist.

Total Categories of tourist (group)
Socio-demographic aspects N=2,011 (D) 2 3) P-Value/ Sig.
(100%) N=249 N=618 N=1,144
Gender Male (%) 48.6 48.2 51.1 47.3 2389/
Female (%) 51.4 51.8 48.9 52.7 303
Total (%) 100.0 100.0 100.0 100.0
Age 18-29 (%) 41.2 39.8 29.0 48.2
30-39 (%) 28.4 285 27.3 29.0 94.248/
40 —up (%) 30.3 317 43.7 22.8 .000
Total (%) 100.0 100.0 100.0 100.0
Occupation Government (%) 8.3 4.4 8.7 8.8
Private Company (%) 31.6 34.1 31.2 31.2
Student (%) 225 27.3 19.3 23.3
. 40.180/
Retried (%) 7.2 9.2 10.5 5.0 000
Self-Employed (%) 19.2 16.1 214 18.8
Other (%) 11.2 8.8 8.9 12.9
Total (%) 100.0 100.0 100.0 100.0
Education  High school (%) 15.6 145 14.2 16.5
level Bachelor degree (%) 475 50.2 41.6 50.2 55.327/
Master degree (%) 21.7 22.9 29.1 28.1 .600
Ph.D. degree (%) 9.1 124 15.0 5.2
Total (%) 100.0 100.0 100.0 100.0
Monthly Less than 1,000 (%) 19.2 19.3 16.0 20.9
Income 1,001-3,000 (%) 39.9 38.6 33.2 43.9 40,643/
(US$) 3,001-5,000 (%) 24.1 25.3 29.8 20.7 600
Over 5,000 (%) 16.8 16.9 21.0 145
Total (%) 100.0 100.0 100.0 100.0
Continents  Asia (%) 42.4 47.8 48.1 38.1
Europe (%) 29.7 28.1 215 345 39,695/
North and south America (%) 20.8 20.1 22.5 20.0 000
Australia and Africa (%) 7.1 4.0 7.9 7.3
Total (%) 100.0 100.0 100.0 100.0

The result found that: the occupation in self-employed and retried,
relationship between Socio-demographic Education level with Master and Ph.D.

aspects and categories of international degree, most of them have monthly
tourists when compare the percentage of income higher than $3,000, they came
frequency of each factor: from Asia and America higher than others;

Group (1) Eco-tour tourists have Group (3) Eco-tour and cultural
higher percentage proportion in private tourists have higher percentage proportion
company occupation and student’s in rage age half of them were tourists
situation, half of them has a bachelor between 18-29 years old, has education
degree in education level large than others. level in a bachelor degree, most of them

Group (2) Cultural tourists have have a monthly income between $1,001-
higher percentage proportion in age range 3,000, and they came from Europe
of traveler older than 40 years old, has an continents.
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3.2.2. Relationship between travel charac-
teristics and tourist’s categories

To analyze the relationship, the
chi-square was performed to define the
relationship between travel characteristics
and the categories of tourists. the
frequencies and percentages are presented

including the Mode of arrival Luang
Prabang; Purpose of Visit;
Accommodation; Persons accompanied
with; Frequency of visit; Length of stay;
Daily costs of accommodation (US$); and
Daily costs in LPB (US$). (table 3)

Table 3 The Relationship between travel characteristics and tourist’s category.

Categories of tourist (group)
Total 1) 2) (3)

Travel characteristics N= NS NS N= P-Value/ Sig.
2011 249 618 1144
The mode  Airplane (%) 55.6 50.2 60.7 54.1
of arrival ~ Bus and minivan (% 34.0 37.3 30.7 35.1
Luang Boat (%) o 10.953/
10.3 12.4 8.6 10.8 .027
Prabang
Total (%) 100.0 100.0 100.0 100.0
The Business (%) 10.3 12.9 15.9 6.7 61.207/
purpose of  Holiday (%) 80.5 75.5 71.7 86.4 000
visit Official, seminar and visit family (%) 9.2 11.6 125 6.9
Total (%) 100.0 100.0 100.0 100.0
Hotel (%) 46.4 43.4 50.5 44.8
Acf;’t?;?d Guesthouse (%) 429 502 356 453 2%%‘:)9/
Resort and spa (%) 10.7 6.4 13.9 9.9
Total (%) 100.0 100.0 100.0 100.0
Alone (%) 23.6 26.5 25.9 21.8
Spouse/Partner (%) 28.5 27.3 26.7 29.7
cops];s;nr:f)n Colleague/Friend (%) 283 217 251 315 3?(')%20/
Family with children (%) 9.6 7.6 104 9.7
Tour group (%) 9.9 16.9 12.0 7.3
Total (%) 100.0 100.0 100.0 100.0
First visit (%) 71.5 65.5 61.7 78.1
Frgf\lfsr:tcy Second visit (%) 154 205 168 135 71')?(’)%8/
Third visit and more (%) 13.1 14.1 21.5 8.4
Total (%) 100.0 100.0 100.0 100.0
1-2 days (%) 151 141 168 143
Length of  3-4 days (%) 46.9 41.0 45.3 49.1 12.778/
Stay 5-6 days (%) 20.4 20.9 20.2 20.5 .047
Over 6 days (%) 17.6 24.1 17.6 16.1
Total (%) 100.0 100.0 100.0 100.0
Daily costs  Less than $30 (%) 46.6 45.8 29.8 55.9
of Between $ 30-90 (%) 35.9 24.9 45.5 33.0 151.712/
a(?commod Over than $ 91 (%) 175 293 248 11.0 .000
ation (US$)
Total (%) 100.0 100.0 100.0 100.0
. Less than $ 10 (%) 12.8 12.9 10.7 13.9
Daily costs
i LPB Between $ 10-40 (%) 57.5 58.6 50.2 61.2 53.783/
(US9) Between $ 41-70 (%) 16.4 12.4 19.3 15.7 .000
Over than 71 (%) 13.3 16.1 19.9 9.2
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Total (%)

100.0

100.0 100.0 100.0

The result found that: the
relationship between travel characteristics
and categories of international tourists
when compare the percentage of frequency
of each factor

(1) The Eco-tour tourists have a
higher percentage proportion in mode of
arrival to Luang Prabang by bus and
minivan, the tourist like to stay in
guesthouse, like to travel alone, frequency
visited in the second time, spent the time
longer than 6 days, spent money for daily
accommodation less than US$ 30 and
some of them spent over $ 90.

(2) The Cultural tourist has greater
percentage ratio in the mode of arrival to
Luang Prabang by Airplane, has a purpose
to visit for business and official, seminar
and visit family, like to stay in Hotel, and
Resort and spa. Like to travel with family,
visited LuangPrabang more than 3 times,
spent money for daily accommodation
between US$ 30-90, and spent money for
travel cost over $71.

(3) The eco-tour and cultural
tourist have greater percentage ratio in the
purpose of visiting for holiday, like to
traveled  with  spouse/partner  and
colleague, more than haft of group was
first visited LuangPrabang, half of them
spent the time for traveling among 3-4
days, over half of them spent money for
daily accommodation cost less than $30,
and spent money for traveling in daily cost
among $10-40.

3.3  Differences
tourist satisfaction
different aspects
tourism

To investigate the difference of
satisfaction level in the satisfaction factors
totally twenty-eight items. to reduce the

in international
levels based on
of LuangPrabang
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wide variable of satisfactions’ factor, the
exploratory factor analysis was applied.
and to investigate the  whether
international tourist’ satisfaction level
compare mean with the tourists’ category
from different aspects of tourism
destination in Luang Prabang the one-way
ANOVA test was performed.

3.3.1 International tourists’
satisfaction factor analysis

Exploratory factor analysis was
conducted as a validity verification of the
satisfaction item and to test reliability and
internal consistency of satisfaction score, a
Cronbach alpha was calculated, and a
principal components analysis  with
VARIMAX orthogonal rotation was
performed on satisfaction items to identify
latent variables associated with tourist
satisfaction. According to Mohammad
Mehedy Hassan and Shahnewaz (2014).
Variables with Eigenvalue under 0.9 and
factor loading under 0.4 are eliminated.
the one out of the 29 measuring items
were eliminated through this process. Item
loading the highest on each of the factors
were used to construct a simple additive
scale to assess the importance of each
factor tourist satisfaction to the individual.
The Cronbach alpha was employed to
measure reliability or internal consistency
of the item. The items, their factor
loadings, and their Cronbach alpha are
(shown in Table 4).

Each retained factor was labeled
based on the characteristics and nature of
the variables in which they retained from.
From the result in table 05 show the factor
component and each item. Each factor
name as 1) Tourism and recreation
services; 2) Facility and Transportation; 3)
Tourism attraction; 4) Accommodation
standard; 5) Tourism information; 6)
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Restaurant and entertainment; 7) Public safety & security.
Table 4 Refining satisfaction measuring items.

) ) Factor component
Satisfaction Factor (Items)

1 2 3 4 5 6 7

Tourism and Recreation services
Guided excursions to cultural areas .819
Guided excursions to natural areas .730
Sport and Recreation facilities 726
Adventure tour 701
Health service (massage/spa/sauna) .698
Historical and Museums places .586

Facility and transportation
Local transportation fee .695
Local transportation system .694
Attitude of local drivers .686
Souvenir .637
Entrance tourists' sites fee .605
Awvailability of facility and services at

airport .601
Value for money .562

Tourism Attraction
Attractiveness of heritage/ cultural
environment .857
Attractiveness of historical environment .837

Attractiveness of natural environment .706

Accommodation standard
The uniqueness accommodation of
Luang Prabang reached quality standard .787
Cleanliness of accommodation .781
Facility service 751

Tourism information
Level of language communication 77
Availability of written material in your

language .760
Tourist amenity (Tourism signage, etc.) 732

Restaurant and entertainment
Bar and restaurants 714
Nightlife and entertainment .689
Shopping facilities .595

Public safety & security
Food Sanitation .753
Facilities in public .693
Personal safety & security .582

Initial Eigenvalues 7.088 3.238 1801 { 1529 | 1430 | 1.183 | 1.084

% of Variance 12,262 | 11.732 | 8.111 { 8.061 | 7.600 | 7.342 | 6.865

Cronbach's Alpha .837 .825 797 T77 759 .653 .691

51



SOUNTHALY ET AL. 2019. SOUPHANOUVONG JOURNAL :

Multi-disciplinary Research of

Souphanouvong University: ISSN 2521-0653. Vol. 5,ISSUE 2 :Page 40-57.

3.3.2 Difference in tourist satisfaction
level among the group tourists’
category

In this part of the study, to
investigate the difference satisfaction
level among the group tourists’ category

the One-way ANOVA was calculated if
there were statistically significant a
Dunnett-T3 post hoc test (Table 5)
verified the significant difference in each
group as showed in Table 6.

Table 5 Difference in tourists satisfaction level among the tourist's category.

Tourist’s category

P-
Satisfaction Factors Total @ (2) (3) F-test

N= N=249 Nes18 value
2,011 B 1,144
. . . X 2.50 2.56 2.76 2.34

1) Tourism and Recreation services 16.206  .000
1.50 1.49 1.40 1.53
. . X 3.46 3.27 3.50 3.48

2) Facility and transportation 5568 .004
S.D 0.95 1.04 0.81 0.99
. . X 4.09 3.86 3.89 4.25

3) Tourism Attraction 37.099 .000
S.D 0.96 1.10 1.05 0.84
) X 3.94 3.88 3.87 3.99

4) Accommodation standard 3.810 .022
S.D 0.95 1.00 0.92 0.95
e ) X 3.69 3.50 3.68 3.74

5) Tourism information 6.040 .002
S.D 1.02 1.13 0.94 1.03
) X 3.42 3.15 3.46 3.46

6) Restaurant and entertainment 8.155  .000
.D 1.13 1.38 0.97 1.15
X 3.84 3.69 3.79 3.90

) ) 7.367  .001
7) Public safety & security s.D. 087 1.06 0.83 0.85

Remark: (1) Eco-tour tourists group; (2) Cultural tourists group; (3) Eco-tour and cultural

tourists.

The result of the satisfaction level
of international tourists’ aspects found
that:

Group (1) The Eco-tourists has had
high satisfaction level in accommodation
standard, followed by tourism attraction,
public safety & security, and tourism

information.  has  having  moderate
satisfaction  level in facility and
transportation  and  restaurant, and

entertainment, and low satisfaction level in
tourism and recreation services,
respectively. Thus, comparison with others
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groups, suggestively that all of the factors
were low satisfaction than others except
the tourism and recreation services were
has a slightly high satisfaction than eco-
tour and cultural tourists.

Group (2) Regarding the cultural
tourists were expression consistent high
satisfaction in 6-factor tourism in Luang
Prabang starting with tourism attraction,
accommodation standard, public safety &
security, tourism information, facility and
transportation, and  restaurant  and
entertainment, respectively. Only the
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tourism and recreation services have had
low satisfaction level. Therefore, compare
means with others group suggest that there
was a significant different satisfaction in
tourism and recreation services having

high than eco-tour and cultural tourists and
show the significant difference in facility
and transportation, and tourism attraction
having slight low satisfaction level than
eco-tour and cultural tourists.

Table 5 Comparison means the group of tourists and the satisfaction.

(1) Eco-tour (2) Cultural (3) eco-tour and
Satisfaction factor tourists tourists culture
9] &9) €9
1) Tourism and Recreation services 2.56 2.76 2.34
(1) Eco-tour tourists - (0.187) (0.1112)
(2) Cultural tourists - - (0.000)
2) Facility and transportation 3.27 3.50 3.48
(1) Eco-tour tourists - (0.007) (0.014)
(2) Cultural tourists - - (0.957)
3) Tourism Attraction 3.86 3.89 4.25
(1) Eco-tour tourists - (0.973) (0.000)
(2) Cultural tourists - - (0.000)
4) Accommodation standard 3.88 3.87 3.99
(1) Eco-tour tourists - (1.000) (0.269)
(2) Cultural tourists - - (0.031)
5) Tourism information 3.50 3.68 3.74
(1) Eco-tour tourists - (0.079) (0.005)
(2) Cultural tourists - - (0.450)
5) Restaurant and entertainment 3.15 3.46 3.46
(1) Eco-tour tourists - (0.004) (0.003)
(2) Cultural tourists - - (1.000)
7) Public safety & security 3.69 3.79 3.90
(1) Eco-tour tourists - (0.462) (0.0112)
(2) Cultural tourists - - (0.026)

Remark: Score in the bracket is P-value

Group (3) It was interesting that
the eco-tour and cultural tourists gave the
highest satisfaction level in tourism
attraction, followed by high satisfaction
level in accommodation standard, public
safety and security, tourism information,
facility and transportation than others
tourist group, and finally, have low
satisfaction only in tourism and recreation
service. Due to the comparison means
with others group suggested that there was
significant difference having the highest
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satisfaction level in the row and have a
higher satisfaction level than others and
have lower satisfaction in tourism and
recreation services.

4. DISCUSSION

The goals of this study were to
answer the research questions, what is the
relationship of socio-demographic and
travel character-ristics with different types
of international tourists traveling in Luang
Prabang? And what are the differences in
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satisfaction level of international tourists
from different aspects of Luang Prabang
tourism? To answer these question,
specific objectives were set to examine the
relationships.

Based on the results of this study
the relationship between socio-
demographic, and travel characteristic of
international tourists with three group
tourists was found to have a statistical
significance in age range, occupation,
education level, monthly income, and the
country of origin of tourists. This study
confirmed the findings of previous
research. Particularly, this study is
consistent with the study by Kozad (2003);
Thongmala Phosikham et al. (2015); Yu
and Goulden (2006), and Sirisack et al.
(2014) as the tourists want to have more
than one experience at a destination, and
it’s also, indicated influence to their travel
characteristics.

Regarding the results of this study
found that the highest satisfaction of
international tourists
attraction factor”. In this regard, the
destination attributes that most influence
the satisfaction of tourists are specific
elements of tourism Ramires, Branddo,
and Sousa (2017), Sirisack et al. (2014);
Thongmala Phosikham et al. (2015); Cong
(2016). And the study of Xayavong
(2013) confirmed that regarding the
satisfaction level of Thai tourists visiting
LuangPrabang the visitors have a highly
satisfied level when their trip had finished.
On the other hand, the finding found that
the international tourists have low
satisfaction in “Tourism and

is In  “tourism

level
Recreation Services factor” and the Eco-
tour tourists are moderately satisfied with
“Restaurant and

and entertainment”

“Facility and transportation”. The reported
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satisfaction of those two groups was lower
when compared with other tourists group.
This result indicated the weak point of
tourism in Luang Prabang. This finding
implies that the destination managers need
to improve the current standard of services
to yield higher visitors’ satisfaction to
increase their recommendation of Luang
Prabang internationally and to increase the
percentage of tourist that return to visit the
region.

One of the main goals of this study
was working on Hypothesis 1: Based on
the finding this hypothesis was rejected
because the relationship of the socio-
demographic in three group tourists had a
statistically significant difference in age

range, occupation, education level,
monthly income, and the country they
came from. only the gender of

international tourists no had a statistically
significant difference.

On Hypothesis 2: Based on the
finding this hypothesis was rejected, as the
summarized in above the travel
characteristics was difference in three
group of tourists’ such mode of arrival to
LuangPrabang, purpose of visit, type of
accommodation,  person  companied,
frequency of visit, length stay, daily cost
of accommodation and daily cost of travel
in LuangPrabang.

The difference in the satisfaction
level of tourist’s categories has rejected
the hypothesis 3. Because the results
showed the differences satisfaction level
in tourism attraction the eco-tour and
cultural tourist gave a highest satisfied
more than the eco-tour tourists and the
cultural tourists. In others, the cultural
tourist made up the moderate satisfied
level while the eco-tour tourists and eco-
tourists and cultural tourists have a low
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satisfied level. Moreover, the cultural
tourists and eco-tourists and cultural
tourists made up a high satisfaction level

while the eco-tourists showed just
moderated satisfaction in the Facility and
transportation, and  Restaurant and

entertainment factors. In another hand,
there are accommodation standard, Public
safety &  security, and  Tourism
information factors that all tourists have
the same satisfaction in high level.

The results of this study provide
information to  support the local
government in enhancing the strategy to
improve the destination in terms of its
competitiveness with other destinations
nearby Laos. If done successfully, tourists
will stay longer and spend more, which
will help the tourism sector in Luang
Prabang to develop constantly, increase
employment and generate income.

5. CONCLUSION

Tourism industry is more popular
and there is a significant increase in both
number of tourists and tourism services
when LuangPrabang City has been
approved by UNESCO as the World
Heritage City in 1995. LuangPrabang has
been Known as the destination of cultural,
historical and natural tourist sites. The
study on the relationship between social
and demographic aspects of international
tourists  does influence to travel
characteristics. The findings found that
when demographic aspects of international
tourists are statistically different, the travel
charcteristics will be different. By
comparing between natural sites’ tourists
and cultural sites’ tourists, natural sites’
tourists or eco-tourists are young and
under 30 years old prefer visiting cultural
and natural tourist sites and this tourist
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group spend less money on traveling and
acoomodation but traveling period is
longer by comparing to the aged tourists.
For instance, young tourists prefer cheap
accomodation during their travelling.
Conversely, aged tourists have limited
travelling time but they are more capable
of spending more travelling and
accomodation fee by comparing to the
youg tourist group.

Based on the study results, there is
a difference in satisfaction on each
travelling type and there is also influence
on tourist experience. In addition, the
sutdy also found that tourist are satisfied
with surrounding environment of tourist
site, uniquess of local acccommodation,
physical cahracteristics of Luang Prabang
city, cultural and natural tourist activities
and living style of local people. When
tourists have an opportunity to participate
in tourist acitivity along with local people,
this can significantly contribute to tourist
satisfaction and attract those tourists
coming back to travel in Luang Parbang
again. Apart from this, this study indicates
the difference of satisfaction among tourist
groups and it also shows the strenghts
which  should be reinforced and
weaknesses which should be improved in
tourist industry in order to increase tourist
satisfaction in the future.
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