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Abstract

The purpose of this study was 1) to study the situation of
customers using mobile phone network services of Lao
Telecommunications Company, 2) to study the significant between
customers and the mobile network of Lao Telecommunications
Company, 3) to findout the factors affecting customer's loyalty to the
mobile phone network service of Lao Telecommunication Public
Company. It was a quantitative research with the target group being
customers who use the service through the mobile phone network of
customers of Lao Telecommunications Company in Uodomxay
province, used 402 sample group and questionnaires were used to
collect data and analyzed the data by using SPSS program. The results
found that most of the users of the Lao Telephony network service
were using the Internet (Data), spending 50,000-100,000 kip per
month, the period of using the number is more than 2 years. The
important aspects in making a relationship with Lao Telecom
customers are marketing promotion, service process, customer
monitoring, administration, communication between customers, and
partnership which are in the high level. Factors affecting customers'
loyalty to Lao Telecommunication Public Company's mobile network
services include repeat service use factors, referral factors, and non-
switching network factors with a statistical significance level of 0.01.
Key words: Service, mobile network, opinion, marketing mix
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Alatd grwuanidadoaolnaziiu Sou(du) F0USSE(%)
1 (wo 27 257 63.9
2 9% 31-40 U 227 56.5
3 LWL 313 77.9
4 GiFunIudngiaztudsSuad 175 43.5
5 (Wuwziinguindgmeno 153 38.1
6 63021018 2,000,001 - 4,000,000 Ay 141 35.1
7 58ucdiciio (Data) 185 46.0
8 T (Voice) 113 28.1
9 380010 (SMS) 72 17.9

a1lS uNIudANIUEeL1Y 50,000-
1 100,000 fu 254 63.2

18 MunUdAnIuioLwslisundl
12 50,000 fiv 140 34.8

alg9unmudaniuEisgiy 100,001- 4 1.0
P 150,000 1y

A1lE9uMUIANIESR210150,000 - 2 0.5
H 200,000 1y

Q1S uMuUdANIVEIeL1u 200,001 - 2 0.5
b 250,000 Hiv
16 tRuznulgdaniu 2 J 321 79.9
17 tauznuigianiy 127 32 8
18 tauznIugIanIy 6 (Goum 1 J 29 7.2
19 tauznB0SNw And 6 Gy 20 5
20 AucegfinguTawdents 298 74.1
21 ganGdiieeuz i 49 12.2
22 weingeweusiNin g 26 6.5
23 ioutuL s 23 5.7
24 See21wtudelgoutio 234 58.2
25 15 wong @ yazfin 149 37.1
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MI0£A1) 2 Azfuno1USndiuesjgnaInNIudAnIunIUITUTUaNi2efis2 lnazdulnas)

U3&0 210tz uuzIay

_ AH1ald)
o aowsincdiu N | X 5D ey
1 |[Gwerdonziy 402 | 4.07 | 0.60 e
2 |G1wR1n/adanu 402 | 4.05 0.61 ey
3 |Gwssnud/gegnsnutEioSn 402 | 4.04 0.62 e
4 |GwnwErdonunzgn 402 | 3911 0.66 Qe
5 |Gwwsiingu/ynazamey 402 | 4.10 0.57 gy
6  |[GWInzuznIINIBLwIY 402 | 4.08 0.55 N
7 |GwgzuounuiHidaniy 402 | 4.12 0.58 N
g |[Gwumufinniugnsa 402 | 4.07 | 0.56 778
g |nwBodufiugne 402 | 4.02 | 0.59 778
10 GaunudSnunIudgiuarthoiganés 402 | 407 | 0.63 0L
1 GaunauiE1 TanoUnIndio2ejgné 402 | 4.02 | 0.65 0L
1o |[Gwunudusousou 402 | 3.97 | 0.72 778
13 [HWNUEONIUNZNINFLWIL A1 IPNEN 402 | 399 | 0.59 0L

MI0£a1 3 LANFBUNn01UFISNINA Tunutidanwesfie2wlnazdulfizeldddn aolnay

ALUzUIaU
Unstandardized |Standardized
Coefficients |Coefficients
Model B | Std. Error Beta T Sig.
(Constant) 0.633 0.084 7547 0.000
GauntEaSnIuge
0.076 0.006 0811 11.702 0.000
Gaunauditgucdionie
1 -0.042 0.017 -0.158 2525 0.012
Guniueuztuend
-0.244 0.029 -0.397 -8.385 0.000
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